
Introduction to Facebook 
for Small Museums



Benefit of Facebook for Museums

Using Facebook to promote a small museum offers several benefits that can help increase visibility, engagement, 
and visitor numbers. Here are several key advantages:

• Broad audience reach
• Cost-effective marketing
• Engagement and community building
• Event promotion
• A showcase for collections and stories
• Visitor feedback and reviews
• Analytics and insights
• Driver of website traffic



Your Museum’s
Facebook Page

Choosing the right profile picture 
and cover photo
Use your museum's logo or a visually appealing 
image as the profile picture. Select a high-quality 
photo that represents your museum for the 
cover photo.

Adding essential information 
about your museum

Fill out the "About" section with a concise 
description of your museum. Include your 
museum's location, contact information, hours 
of operation, and website link.



Understanding Facebook's Features: Posts

Posts is the main section where all the content you share 
appears. It includes status updates, photos, videos, links, 
and shared posts from other pages or users.

Example: Suppose your museum is hosting a new exhibit 
on ancient Egyptian artifacts. You can create a series of 
posts highlighting different artifacts, share interesting facts, 
and include high-quality images or short videos. Encourage 
your audience to share their thoughts or ask questions 
about the exhibit in the comments.

In the pictured example, the Museum is sharing a historic 
photo along with its story.



How to Use Facebook Posts to Promote Your Museum

Use this section for regular updates and engaging content. 

• Event Announcements: Upcoming exhibits, workshops, and 
special events.

• Behind-the-Scenes: Stories and photos of museum 
preparations and staff.

• Current Events: Artifacts and stories from your museum that 
relate to current events

• Educational Posts: Historical facts, artifact stories, and cultural 
insights.

• User-Generated Content: Photos or testimonials from visitors.

• Live Streams: Real-time events or Q&A sessions with curators.

Encourage interaction by asking questions or hosting photo 
contests where visitors share their favorite museum experiences.



Understanding Facebook's Features: Events
The "Events" section allows you to 
create and promote events, such as 
exhibit openings, workshops, 
lectures, and special tours. Users 
can RSVP, share events with friends, 
and get reminders.

Example: If your museum is hosting 
a lecture on the conservation of 
ancient manuscripts, create an event 
page with all the details, including 
date, time, location, and a brief 
description of the lecture. Encourage 
followers to RSVP and share the 
event. Post updates and reminders 
as the event date approaches.



Understanding Facebook's Features: Events
Building an event in Facebook is an important way to advertise your events, because they will show up on the 
sitewide Facebook calendar. This means that local people who do not follow your page will still see your event.



How to Use Events to Promote Your Museum

● Promote upcoming events well in 
advance. 

● Regularly update the event page with 
new information, and use it to engage 
with attendees by posting updates, 
teasers, and follow-up content after 
the event.

● Track how many people are “Going” 
and “Interested”
○ When someone clicks “going” 

or “interested,” Facebook will 
share that with their network, 
furthering your reach

● Ask your board members and 
volunteers to “invite” their friends to 
attend with them using the “Go With 
Friends” buttons



Understanding Facebook's Features: Photos

The Photos section stores all the photos 
and albums you've uploaded. It’s an 
excellent way to create visual stories and 
albums for different exhibits or events.

Example: Create a photo album for a 
recent special event, such as a children's 
art workshop. Include photos of the 
participants, their artwork, and the event 
setup. Caption the photos to describe 
what's happening in each image. This 
provides a visual recap and can attract 
more visitors to future events.



How to Use Photos to Promote Your Museum

● Create themed albums for different 
exhibits, events, and behind-the-
scenes activities. 

● High-quality, visually appealing photos 
can attract more visitors and provide 
an engaging way to showcase your 
museum's offerings.

● You don’t only have to use photos; use 
this area for graphics that share 
information with your followers.

● Be sure to balance imagery between 
photos and promotional graphics to 
appeal to a wide variety of interests.



Understanding Facebook's Features: Videos

The Videos section on your Facebook page 
is where you can upload, organize, and share 
video content. This section is vital for creating 
dynamic and engaging content that can 
capture your audience’s attention more 
effectively than static posts.

Example: If your museum has a new exhibit 
on the history of medieval armor, you could 
upload a series of videos that include a 
curator-led tour of the exhibit, interviews with 
experts, and demonstrations of how the 
armor was made and used.



How to Use Videos to Promote Your Museum

Curator-Led Tours: Create videos where curators or knowledgeable staff give detailed tours of new or popular 
exhibits. This allows remote visitors to experience the museum and can entice local visitors to come see the exhibit 
in person.

Behind-the-Scenes Footage: Share videos that give a behind-the-scenes look at the museum’s operations. This 
can include preparation for new exhibits, conservation efforts, or daily routines of the museum staff.

Educational Content: Produce videos that educate your audience on various topics related to your museum’s 
focus. This could be short documentaries, explainer videos, or interviews with historians and experts.

Event Highlights: Record and share highlights from events hosted by the museum, such as lectures, workshops, 
and special exhibitions. This can help build excitement for future events and show the museum’s active engagement 
with the community.

Visitor Testimonials and Stories: Collect and share video testimonials from visitors about their experiences at the 
museum. This adds a personal touch and can help potential visitors feel more connected.



Creating Engaging Visual Content

● Visual content, such as photos and videos, attracts more attention on Facebook. 
Use compelling visuals to showcase your museum's exhibits, events, and behind-
the-scenes moments.

● Incorporate graphics, infographics, and images into your posts to make them 
visually appealing. Use tools like Canva or Adobe Spark to create professional-
looking graphics.

● Use good lighting and composition when capturing photos and videos. Invest in a 
decent camera or smartphone with a high-resolution camera.



Crafting Compelling Posts and Captions
● Keep your posts concise, informative, and interesting. Use a conversational tone to 

connect with your audience.

● Research relevant hashtags related to your museum and include them in your posts. 
Tag other relevant organizations, artists, or influencers to expand your reach.

● Include links to your museum's website, online ticketing, or event registration. 

● Use clear calls-to-action to encourage your audience to take specific actions, such as 
visiting your museum or participating in an event.



Building and Engaging Your Audience

● Promote your Facebook page on your museum's website, in newsletters, and through 
other marketing channels. 

● Encourage visitors to like and follow your page during their museum visit.

● Utilize offline marketing materials, such as brochures and signage, to promote your 
Facebook page. 

● Leverage online platforms, such as your museum's website and email newsletters, to 
drive traffic to your Facebook page.

● Engage with your audience by responding to comments and messages promptly. 
Encourage audience participation through contests, polls, and interactive posts.



Analytics and Insights

● Understanding Facebook's analytics tools: Facebook provides analytics and insights to 
help you understand your page's performance. Use these tools to track engagement, 
reach, and audience demographics.

• Monitoring engagement metrics and performance: Keep an eye on metrics like post 
reach, post engagement, and audience growth. Identify patterns and trends to optimize 
your content strategy.

• Using insights to improve your museum's Facebook strategy: Analyze which types of 
posts perform best and replicate their success. Adjust your posting schedule based on 
peak engagement times.



Best Practices for Facebook Marketing

• Dos and don'ts of posting and engaging on Facebook: Do post regularly and 
consistently. Don't be overly promotional or spammy in your posts.

• Tips for maintaining a consistent posting schedule: Create a content calendar to plan 
your posts in advance. Post a mix of promotional and educational content to keep your 
audience engaged.

• Collaborating with other museums and organizations on Facebook: Explore 
partnerships with other museums and organizations for cross-promotion. Collaborate on 
joint events or share each other's content to reach new audiences.


